Life Actuarial Analyst - Maternity Cover


Job Description
Within the Group Actuarial function, we are looking for a talented and proactive resource to join the team, directly reporting the Head of the Life Actuarial Function.
The job holder can be based both in Milan or Trieste
Key responsibilities of the role will include:
· Supporting to the Head of Group Life Actuarial Function in:
· The analyses on the best estimate operating assumptions used by GLEs
· The analysis of S2 Life TP results provided by local business units
· Interacting with local actuarial functions of Generali Group’s Companies to:
· Understand local Life TP valuation activities and outputs
· Support local actuarial functions in case of issues affecting local Life TP
· Participating in ad-hoc projects such as: analyses about climate change impacts on Life business, ALM valuations, reserving adequacy analyses

Requirements
Our ideal candidate will meet the following requirements:
· Bachelor's or Master's Degree in Actuarial Sciences, Economics, Mathematics or other quantitative fields
· Knowledge of actuarial techniques and of Life insurance accounting practices and standards
· Good numerical and analytical skills (e.g. Excel, Pivots, lookups, logical functions)
· Good presentation skills (e.g. PowerPoint) and attention to details
· Fluency in English

Soft skills
· Good communication skills and interpersonal skills with the ability to effectively interact with key stakeholders
· Solution oriented and strong problem solving skills

Nice to have
· Knowledge of actuarial software (Prophet, Risk Agility, R)
· Experience in validating Life Technical Provisions, or in auditing activities in general
· Experience with international working environment


Company Profile
Generali Group Head Office is the guidelining unit of the Generali Group, one of the largest global insurance and asset management providers. Established in 1831, Generali is present in over 50 countries in the world, with a total premium income of € 82.5 billion in 2023. With around 82,000 employees serving 70 million customers, the Group has a leading position in Europe and a growing presence in Asia and Latin America. At the heart of Generali’s strategy is its Lifetime Partner commitment to customers, achieved through innovative and personalised solutions, best-in-class customer experience and its digitalised global distribution capabilities. The Group has fully embedded sustainability into all strategic choices, with the aim to create value for all stakeholders while building a fairer and more resilient society.


