Property & Casualty Portfolio and Data Analyst Intern



Job Description
Within the Group Property & Casualty Retail Insurance and Technical Control function, we are looking for a talented and proactive resource to join the team.
The Group P&C Retail, Product/Portfolio Monitoring and Technical Control Unit is responsible for:
· Coordinating the Technical Monitoring processes at Group level, aimed at the understanding of the underlying P&C business technical trends
· Developing specific dashboards for homogeneous technical control
· Coordinating the monitoring and challenging process related to BUs technical action plans and performance
· Supporting the disclosure of the Group quarterly disclosure providing key inputs for the Group Top Management

The job holder will support the team in the following activities:
· Data collection and consolidation of specific reporting on P&C business on a quarterly/monthly basis
· Data consistency review and technical analysis
· Interaction with colleagues of local Units and of other Head Office functions
· Automatization of existing processes/tools

Requirements
Our ideal candidate will meet the following requirements:
· Bachelor’s degree in Business, Economics, Information Technology, Mathematics, Engineering or a related one
· Advanced knowledge of Excel (appreciated capabilities on basic macro and Power BI) and good knowledge of Power Point
· Fluent English
· Analytical and problem-solving skills

Soft skills:
· Ability to adapt to different context and stakeholders
· Demonstrated ability to work effectively as part of a team
· Goal-oriented and problem-solving pro-active approach
· Good communication skills and interpersonal skills with the ability to effectively interact with key stakeholders


Company Profile
Generali Group Head Office is the guidelining unit of the Generali Group, one of the largest global insurance and asset management providers. Established in 1831, Generali is present in over 50 countries in the world, with a total premium income of € 82.5 billion in 2023. With around 82,000 employees serving 70 million customers, the Group has a leading position in Europe and a growing presence in Asia and Latin America. At the heart of Generali’s strategy is its Lifetime Partner commitment to customers, achieved through innovative and personalised solutions, best-in-class customer experience and its digitalised global distribution capabilities. The Group has fully embedded sustainability into all strategic choices, with the aim to create value for all stakeholders while building a fairer and more resilient society.

